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We see that 
policymakers and 
the public are 
moved when we 
are able to tell the 
personal impact 
affordable housing 
has on our lives
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Felicia and Darryn



Cynthia T.

▪ Cynthia was homeless for 

almost 2 years, living in a 

women's shelter in San Joaquin 

County from 2013-2015.  She 

has been housed for 3 years.

▪ Now advocates for the elderly 

and low-incomer working 

families.

▪ Cynthia says everyone should 

has access to affordable 

housing.

▪ After seeing what impact she 

would make by sharing her 

story, Cynthia attended the 

2018 Lobby Day in 

Sacramento.



What makes a good 

story?



EAH: Using 

stories in 

strategic 

communications







Housing Trust of Silicon Valley: 

Using stories in strategic communications



Using stories for 

impact

Cynthia and 

Tim at the 

Housing 

California 

conference



Strategic communications for 

impact: The Public

➢ Newspapers, TV and radio & 

other media

➢ Policymakers &  opinion leaders 

➢ Elected officials and their staffs

➢ Neighbors and voters

➢ Friends and relatives of 

residents

➢ Foundations 

➢ Advocacy groups

➢ Residents

Tools

➢ Email blasts and texting

➢ Press releases and press 

kits

➢ Media events and news 

stories

➢ Social media including 

Facebook, Twitter, YouTube 

and Instagram

➢ Your website



Strategic communications for

impact: Partners

➢ Funders

➢ Cities and Counties including 
Program Directors, 
Administrators and 
Department Heads

➢ Construction partners

➢ Vendors and Service 
Providers

➢ Other affordable housing 
organizations

Tools

➢ Newsletter

➢ Annual event

➢ Grant and RFP applications

➢ Social media including 

Facebook, Twitter, YouTube

➢ Your Website

➢ Speeches



Strategic communications for

impact: Internal 

(your organization)

➢ Residents

➢ Current employees

➢ Agency/organization 

leadership

➢ Board of Directors

➢ Advisory Board

Tools

➢ Internal newsletters and alerts

➢ Bulletin boards

➢ Memos and email 

➢ Social media including 

Facebook, Twitter, YouTube

➢ Staff meetings

➢ Annual Picnic, Holiday Party

➢ Your website



Organization of story collection: getting started, 
tools you will need, staying organized



Organization 
of story 
collection: 
getting 
started, tools 
you will 
need



Telling your story

What was the 
challenge you 
were facing in 
your life before 
you moved into 

affordable 
housing? 

What inspired 
you to make a 

change? 

How did you feel 
about it?

What happened 
as a result of 

your decision to 
make a 

change? 

How is your life 
different now? 

How does that 
make you feel?

How is 
affordable 

housing part of 
our society’s 

shared values?



Questions?

https://nonprofithousing.org/myhomestory/


